


Project background and goals:

Transylvania is a province of Romania, a former communist country in Eastern
Europe. The history of Transylvania is strongly contested. Multiple ethnicities
have coexisted in this region for centuries. One ethnic group in Transylvania,
the Hungarians, number at least one and a half million and currently make up
the largest national minority in Europe.

My goal was to conduct ethnographic research in the Transylvanian capital of
Cluj-Napoca and explore how Hungarian youth identify culturally as well as
how they form their identities, given that they are the first generation to grow
up in a Romanian society free of communism.

The focus of my research was on gaining qualitative information rather than
quantitative. For this purpose, approximately 40 people of Hungarian descent
between the ages of 18 and 35-years-old were to participate in this study.

The methods used for gathering data were individual interviews and focus
groups. The main questions to be addressed were:

What do you consider yourself culturally?
Do these feelings change at all when you are traveling?
Which language do you feel more comfortable speaking in public, and why?

Do you feel that Hungarian culture is appreciated in Romania?



Project results:

Hungarian-Romanian relations have significantly improved since the fall of communism. However,

the cultural diversity in Transylvania is not representative of the rest of Romania. While in
Transylvania et hnic Hungarians and et hnic Roman
this region little is known about the ethnic Hungarians. For this reason, the past ethnic tensions

between the two groups can be largely exaggerated and used to stir up nationalistic sentiments.

The vast majority of the ethnic Hungarian youth I came in contact with identified as Magyars from
Erdely, or Transylvanian Hungarians. The extent to which they felt like they belonged to this identity
was influenced ¥)y several factors, including but not limited to: ethnicity ofy parents and grandparents;
setting in which the%r grew up (rural or urban, majority Hungarian or majorit]y Romanian population);
language spoken at home and at school; religious affiliation and level of involvement in social
activities organized by churches; international experience. Those with international experience in
particular had a more developed sense of self and their cultural identity in relation to Transylvania as
aregion, Romania and Hungary as countries and Europe as an increasingly united continent.

Language plays a key role in the cultural identity of Magyars in Transylvania. It is not very common to
find Romanians who speak Hungarian. On the other hand, Magyars must learn to speak Romanian.
However, all of the subjects I interviewed received at least their primary education in Hungarian
rather than Romani an. Romania’s minority | aws a
in their native tongue. Therefore, an ethnic Hungarian can attend schools in which the language of
instruction is Hungarian as far as post-graduate University programs. This in turn affects their social
lives and the cultural diversity (or lack thereof) they come in contact with on a daily basis. Those who
feel confident in their ability to speak Romanian have an easier time enrolling in Romanian University
departments, while those who do not tend to opt for the ones that offer instruction in Hungarian.
Unfortunately, those who are not fluent in Romanian are also more likely to face prejudices and
discrimination.

Young Magyars are affected by an increasingI%consumerist Romanian society just as much as young
Romanians. Shopping malls, movie theaters, bars, clubs and restaurants are frequented by all,
regardless of language and cultural differences.

The biggest worry that most of m sulgects expressed was that overall Magyar culture is not
appreciated in Romania. Very littYe is done to promote cultural awareness and to present diversity as a
positive factor in the development of Romania as a society. Past ethnic conflicts, continued political
corruption and economical instability all contribute to this situation and affect the mind set of

Romania’'s popul ati on.



