INLS 180 – Notes for Mar 19 (Session 10)

Your Take

Behavior: Gladwell, Drabenstott, Brown & Duguid, Chatman, Bates, Taylor


Distinction b/w user and info prof behavior


Both groups act according to biases and socialization


Can apply to most topics we covered (large group!)


Having a problem/issue/question, users can take a circuitous route to solving it


Illustrate how intermediaries and user expertise facilitate search (or not)

Cognition: Belkin, Harter, Sonnenwald


Idea of “the gap”. Reaction to filling the gap: has an impact on cognitive structure


What you already know and what you can learn is affected by social structure

Context: Bateman, Rogers, Kuhlthau (emotion)


Includes emotional and cognitive contexts. Emotion is a major factor

My Take

Cognition: Belkin, Taylor, Harter


Users begin by recognizing what they don’t know. If the need is vague, this recognition is tenuous and difficult to label. Systems should come as close as possible to a “raw” statement (and re-statement) of that need.


The Gap™

Belkin and Taylor recognize different levels of need, varying from vague to specific and (similarly) from unpronounceable to easily specifiable.


Harter refers to cognitive states as “setting the stage” for relevance judgments. Does this square peg fit in my round hole? Does it change the shape of the hole?

Behavior: Bateman, Bates, Drabenstott, Taylor, Chatman

Users develop individual strategies for coping with their needs. These strategies can be quantifiable and measurable. The mapping from cognitive state to behavior is not a one-way street; users often try something, re-evaluate, and try something else.

· They may or may not involve information professionals.

· They may involve a single action or multiple, iterative actions over the long term

· Some work better than others. Non-behavior is also a strategy!

[Emotion: Kuhlthau]

Context: Sonnenwald, Chatman, Gladwell, Brown & Duguid, Rogers, Kuhlthau, Harter


Searches don’t happen in a vacuum. “Context is everything” and can never be fully specified in a deterministic sense, but trying to get at it. Searchers are affected by social networks, emotion, intermediaries (including non-professionals, in the Gladwell sense and non-humans in the Brown & Duguid sense), and characteristics of the information itself. These play a role—though not necessarily a continuous, static role—at every stage of the user’s search process.

Midterm Eval questions

· What has been the most useful thing we’ve done this semester?

· What was the biggest waste of time?

· What do you feel like you’ve gained?

· What’s been the biggest disappointment?

