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Fall 2005
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Grade Assessment.  Your grade will be based on two items: a final (50%), and a paper (50%) due on the last day of class.  As you know, the field requirement for industrial organization is a paper. The paper for this class ideally will be a springboard for your field requirement. Typically, the paper will be a literature review. For a literature review you should critically focus on a few papers. The literature review should not be just a repeat of what the authors did. It should explain what questions the authors address, how they address them, and the positive and negative aspects of their analysis. Furthermore, you should go beyond the articles and flesh out avenues for future research, e.g. maybe a field requirement paper.  You can also do some original research for your paper. All students will present an article in class; this should be related to your paper topic.  I will be happy to go over specific papers to examine and present in class.
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