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I created a pathfinder for public relations students at the University of North Carolina at Chapel Hill.  The pathfinder provides and organizes information for those students who are getting ready to enter into the field of public relations directly out of college or those who are in college and want to improve their knowledge and skills in public relations. The pathfinder will also be used by students who have internships in public relations to perform their jobs.  The goal of the pathfinder is to help this audience use the resources available in the library and on the library’s website at the University of North Carolina at Chapel Hill.  

Public relations professionals can be defined as those who work with organizations or companies and help them to reach publics who affect their success. Public relations students have many information needs and behaviors that are essential in order for them to reach the variety of publics that they must cater too.
Public relations students and professionals seek sources of information such as websites, databases, books, journals, and articles.  These sources provide valuable information that helps them to keep up with current political, social, and economic conditions. This pathfinder will help to highlight the most important resources that are available in the library and on the Internet.  The library at UNC Chapel Hill holds a vast amount of information that can help public relations students as they seek information about companies, organizations, and the people that are affected by these entities.  The pathfinder organizes all of this information into the most important categories and provides access to the most helpful resources.  The pathfinder contains the following pages: home, resource guides, websites, databases, books, journals, articles, writing help, job resources, and additional sources.  These pages all contain valuable information and allow easy access to the resources that will help this audience.  
When I was designing the pathfinder, I considered numerous web design strategies and rules in order to make the site more usable for the audience.  Organizing content into logical categories and carefully naming these categories is extremely important in web design (Fuccella, 1997).  For this pathfinder, I organized all of the important sources into categories and created a separate page for these categories in case users only needed one type of source or help.  The categories that I chose organized the content by the type of source and also by the ways that the user would use the sources.  It is important to organize the content into categories that will consider what information needs to be included and how this information will help the users (Calonge, 2001).  Having usability goals can also improve a website.  For the pathfinder, I wanted for the site to be easy to use and navigate through (Calonge, 2001).  I chose to use a side navigation bar that is on each page so that users can easily move through the site without having to go back to the home page.  It is also extremely important to design sites for a particular audience and their specific needs (Fuccella, 1997).  For this pathfinder, I designed with the public relations student in mind and used terminology that they could understand.  I also decided not to include graphics or images in the pathfinder because of the nature of the audience.  
The home page on the pathfinder contains links to all the other pages and a brief introduction that explains the purpose of the pathfinder and defines the audience.
The resource guide page provides links to important sources including guides, statistical sources, almanacs, encyclopedias, dictionaries, thesauri, and a factbook.  I carefully chose each source by how effective they were in providing information that relates directly to public relations.  I also felt it was important to include sources that would help with spelling, writing, and grammar because writing is very important to this audience.  

The Internet contains a vast amount of websites that provide information and resources for people in public relations.  I included a website page that has many links to valuable websites that were created specifically for this audience.  These websites provide industry news, public relations tips, career resources, information about firms, and other important information. Many of the websites that I included address issues relating to ethics.  Information about ethics is very important to public relations professionals because they must provide accurate information that can be trusted by organizations, the media, and the public (Briggs & Bernal, 1992).  Audiences rely on public relations professionals to provide information from credible sources that can be trusted.  The media must also be able to trust these professionals to provide them with correct information because they send that information directly to the public.  Green (1999) emphasizes the importance of credibility and trust from media and public.  Public relations professionals also need to have access to information that will discuss ethics and help them restore and keep the public trust (Settles, 1996)

There are numerous databases that are available through the UNC library’s website.  I searched through these databases by performing sample searches in order to decide which ones were the most informative and helpful.  The database page includes links to the following databases: Academic Universe, ABI/Inform Archive, ABI/Inform Global, Infotrac Custom Newspapers, Issues and Controversies on File, CQ Researchers, and ERIC.  I decided to include databases based on their credibility, number of valuable sources, full text accessibility, and content.  I also included a wide range of databases in order to provide this audience with research help, news resources, and important journal literature.  

The books page on the pathfinder contains the title and call number for great books that are available in the library.  All of these books are helpful and informative for this audience.  I selected these books based on the content, availability, and topics that are covered.  I chose to include books that provided a broad range of information for people beginning their research and careers in public relations. These books provide a great overview of the field of public relations and are frequently mentioned texts in the field. 

The journals page has links to journals that are directly related to public relations.  I chose journals that were accessible through the library’s website and that were valuable sources of information to people in this field.  I also chose to include two journals that are about journalism and news in order to provide a broader range of sources.  

During the research process, I found some research articles that I felt were extremely useful and informative.  New technology has led to a global scope for public relations.  Audiences are often spread across countries, or even the globe.  This broad scope leads to new issues about disseminating information and handling problems (Birch, 1994).  Public relations professionals need help in using the new technology that will help them in their work. I decided to include a list of articles that address this topic. The articles page includes articles about public relations in general, how the Internet has changed public relations, and how new technology has changed public relations.  All of these articles can be found on the UNC library’s website.  
Information for help in writing press releases, designing newsletters and publications, and coordinating events is needed for disseminating information to the public (GaNun, 1999).    I included a writing help page because public relations professionals should have the knowledge of how to write effectively.  Their writing should be formatted correctly and written in such a manner that both the public and the media can understand. I felt it was important to include sources that would help this audience write public relations pieces, such as press releases and broadcast announcements.  In the writing help page, I included sources that provide sample press releases and tips for writing press releases. I also included a list of press release services that provide advice and outlets for disseminating press releases.  
Students in the field of public relations are always looking for resources and information about their profession in order to find jobs and they often turn to the library or the Internet (Hall, 1998).  They often use job-listing sites or specific company websites for ideas and information about job openings.   If they are getting ready to graduate, they may seek employment in a variety of places, such as agencies, the government, or non-profit organizations.  They look for information about where to find employment in these places and other information to help them get jobs.  On this pathfinder, I included a job resources page that lists websites for job searches.  I also included a list of resources about public relations firms and agencies.  Sample resumes, cover letters, and resume tips are one source of information that they need (Hall, 1998).  Because writing resumes is extremely important and often difficult, I included a section about writing resumes.  This section includes tips for writing resumes and examples of good resumes. 

There were some sources that only had one or two links and were too small for their own page, so I added an additional sources page for all of these.  This page includes links to important sources of information that cover broad topics and provide specific information for public relations work and research.  
Public relations professionals look for information about ways to get involved.  For instance, they need information about organizations such as the Public Relations Society of America (PRSA).  Organizations like the PRSA provide a way for public relations professionals to meet and talk to other professionals in their field (Zoulas, 2003).  The additional sources page provides links to the following associations: the Public Relations Society of America and the Public Relations Student Society of America.  

Public relations students often seek resources to keep them up to date and informed of latest trends and current developments relating to their interests.  They look for information about industry news and other outlets to help them make contacts within the field.  These sources provide valuable information that professionals need to keep up with current political, social, and economic conditions. The additional sources page includes links to news outlets and current events, both locally and nationally, that are important sources of information for this audience.   

I also decided to include the following additional sources: bibliographies, library of congress subject headings, abstracts, citations, and directories.  All of this information is important to people in this field.  

For the pathfinder, there were many sources that I chose not to include because of the content they provided.  I decided to only use sources that related directly to public relations or provided information that would help students learn more about public relations.  I also chose to include sources that would be helpful for research, academics, job searching, and internships.  I decided not to include sources that are aimed at experienced public relations professionals because of the scope of this pathfinder.  For example, there were two directories that I decided not to include because I felt they would not be useful for beginners.  They are The International Directory of Company Histories and the Notable Corporate Chronologies. I also chose to leave out the following databases: American Fact Finder and Communication and Mass Media Complete.  Although these sources are very helpful for experienced public relations professionals, they would not be particularly useful for students and beginners.  Another reason that I left out particular sources was the content and date of the information.  For example, I chose not to include the “Public Relations Research Annual Holdings” journal because it only includes the years 1989-1991.  Even though this resource is specifically devoted to the field, I did not feel it was important to include resources that were older.  

 This pathfinder is a great reference tool for outlets, resources, information, and tips that will help public relations students get good jobs and reach the publics that affect their success.  The information needs and behaviors of public relations students show that they need a great deal of information in order to achieve the many tasks and issues that they face in the field of public relations. This pathfinder organizes the best resources that are available in the library and on the Internet.  These resources are the most useful for this audience and they have been selected and compiled in an organized way.  This pathfinder meets the information needs of this audience by providing access to the most useful resources and compiling this information in an organized manner.  
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