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Fisher-Flo Cradle Shock Protection InfaSeat


The revolution in child car seats is here.  Fisher-Flo has made a technologically enhanced car seat that meets all the requirements of the National Highway Traffic Safety Administration.  With all the recent recalls on many child safety products, we investigated the cases and have targeted many problem areas with the goal of creating solutions to prevent these unfortunate mishaps from occurring with our product.  Through much research we have come up with a wonderful product, in which we think will be quite successful on the market, the Fisher-Flo Cradle Shock Protection InfaSeat.

 In the 1960’s a wave of concern flooded the nation in regards to the numbers of deaths in the United States involving infants and children.  Since the 1960’s and the invention of the child car seat, the numbers have gone down considerably.  In the 1990’s companies were faced with a new dilemma, when it was discovered that airbags are in fact harmful to infants.  That is where the new InfaSeat comes into play.  Through extensive studies, the Fisher-Flo Corporation has found the answer to this question is at hand.  The Fisher-Flo Cradle Shock Protection InfaSeat has passed numerous tests including those given by the National Highway Traffic Safety Administration.  With the amazing design of this InfaSeat we have found that the use of a frame that slopes up and outward like a helmet provides impressive results.  The added use of foam absorbs the initial impact of a crash and then transfers it to the automobile seat cushion.  Included in the purchase is a lifetime guarantee along with detailed instructions on proper use and installment.  Our instructions have been consistently revised to allow for them to be easily understood.  In addition, included in the brochure are detailed pictures to aid in correct use.  Within the instructions is a 1-800 number that operates 24 hours a day to answer any questions, comments, or concerns that consumers might have.


 This product is most appealing to parents and those soon-to-be parents.  By law all infants and children are required to be placed in a car seat.  Knowing this law parents are automatically obligated to buy one.  By targeting parents in a precise way, we are sure to be a success.  A pole taken a year ago asked parents to share their concerns about car seats and their safety.  Also mentioned in the pole were questions on what people look for in the quality of the car seats in which they purchase.  After reviewing this information the Fisher-Flo Company has worked diligently to find solutions to the concerns the public has with child safety.  


To promote this InfaSeat, we have chosen to appeal emotionally to consumers.  We do so by putting the facts out there and placing statistics in our advertisements.   The medium in which we think people will be most responsive to is using the T.V. and having commercials.  Having these commercials after shows such as ones on Nickelodeon and on P.B.S. are ideal places to target parents and soon to be parents.  In addition to the commercials, magazine advertisements will be used to inform consumers.  Placement in magazines such as Family Circle, Parents, Ladies Home Journal, and Child Magazine targets our specific consumers stated earlier.  The majority of people nowadays watches T.V. or reads magazines therefore those were the ideal mediums.  People upon being exposed to these statistics can easily determine what they are looking for in a quality product.  Allowing the public to know critical data about child safety and how we have achieved excellence in the area of safety, we will be able to get people to purchase our product on the basis of wanting to protect their most precious loved ones.  Emotions are the key to successful advertising, that’s why after much consideration and deliberation, we have decided that the following will be the most effective slogan to endorse the InfaSeat:  “When it comes to your children, safety’s first! That’s why Fisher-Flo’s the way to go!”

