Focus Group
Bring pencils and notecards for participants to use

Number the products so they can easily identify them during discussion, and so we can take faster notes

Screener Questions (Pick 8-10 people to participate)

1. Age 30-55

2. Have purchased or used a product in the heating pad or sports wrap category before.  This includes heat therapy patches, ace bandages, heating pads, and braces.  

Focus Group Questions (empty table)

1. Do you own a heating pad?

2. What do you like/dislike about your current product?

a. How important is mobility?  When do you use your heating pad? 

3. Why did you first buy it?

4. Have you seen any ads for products in this category?  Which ones?  How did you react to them?

5. What are the important features/benefits/qualities of a heating pad to you?

6. How many heat settings would you want?

(Put products on table)

1. Please order these products from what you believe to be least expensive to most expensive.  Then please estimate a price.  (Have them write this down – give them middle product and price to give them a guideline) 

2. Why did you price them in that order and why?  What features did you think made some of them more expensive?  Are these features worth it? 

3. Which one of these would you buy?  Why? 

4. Here are the real prices, what do you think?  Are any of them overpriced, or are the prices fair?

5. What do you think about the packaging of these products?

a. Specifically, the packaging of the Heated Sports Wrap?

6. Does the Heated Sports Wrap product effectively communicate its features?

7. Where would you expect this product to be sold? 

