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1st Issue Analysis

As an avid reader of men’s magazines such as Maxim and GQ, I felt a touch of apprehension as I opened up the latest edition of the popular youth magazine Teen.  The thought of looking through a magazine geared towards teenage girls brought images of page after page of pictures and articles about hot male celebrities.  My worst fears were seemingly confirmed as I picked up the issue and there, smiling at me on the cover was the “Thong Song” king himself, Sisquó.  As I read through the magazine I found that my preconceptions of a “teen” magazine were entirely off base.  Teen magazine is nothing like a Maxim or a GQ. Whereas these “men’s” magazines feature quite a few pictures of voluptuous models and actresses along with articles about them, Teen magazine was virtually void of sexy pictures of guys.  The dreaded Sisquó article consisted of a mere two pages.

Instead, Teen magazine basically sells one thing and one thing only to girls:  that appearance is everything.  Not only does the magazine convey the importance of image above everything else, but also it conveys the notion of attaining (for the majority of young girls in America) the unattainable image of models and actresses.  This point is hammered home through articles that instruct these young girls on how to change the way they look, through advertisements for products that help this process, and through the image that the models in the ads project.  There is a considerable absence of articles that advise girls on issues other that appearance and fashion.  This is painfully apparent when one reads the titles of the articles in the magazine.  “Style Talk”, “Hair: I Want Her Hair”, “Get the Look”, and “What to Wear” are a few examples of the articles that the magazine consists of.  The names of these articles reemphasize the concept that Teen is trying to sell to these girls, which is that appearance is everything.  Croteau and Hoynes define socialization as “The process whereby we learn and internalize the values, beliefs, and norms of our culture, and in so doing, develop a sense of self.”  (Croteau and Hoynes, pg. 15)  Magazines such as Teen that are specifically designed for impressionable adolescent girls contribute significantly to the process of how these girls come to view themselves and how they believe the world perceives them.

“Get the Look” (pg. 36) is a column that runs in every issue of Teen.  This month the article instructs readers on what makeup to use in order to obtain the right tone for their coloring.  They use movie stars Tara Reid and Mena Suvari to illustrate the different tones.  This is a classic example of the media industry pushing the notion that all girls have to look like a movie star or a supermodel.  The models featured in ads such as the ones for Clairs (pg. 43) and Dollhouse (pg. 57) and Sketchers (pg. 101) are also thin, beautiful young women.  These actresses and models make up a very minute percentage of the American female population.  However, if a person who has never been to America or and has never seen an American were to look through this magazine, he or she would have sufficient reason to believe that all females in America are a size one and have perfect cheekbones.  Girls who read the magazines are repeatedly exposed to images of very slender, beautiful women.  Eventually this repeated exposure influences the way these young women look at their own bodies.  They soon feel pressured to conform their bodies into what they believe is societies ideal image of women.  It is also important to note that the subtitle of the article on page 36 is “American Beauties”.  Obviously this is a play on words since the actresses featured in the article are both in the movie American Pie 2.  The subtitle also implies, however, that these two actresses are perfect examples of the archetypical American girl.

“Blind Date”, another article in the magazine, featured three girls and three boys who all go out on a blind date.  The entire article consists of each person commenting on the outfits that the opposite sexes are wearing.  Nowhere in the article does the writer give any advice on how a girl should act on a blind date or on any date in general.  The article does not discuss the proper etiquette that one should exhibit when in public out on a date.  From “Blind Date” one would gather that the only thing important about going on a date is wearing the right clothes.  A woman’s personality and character are seemingly meaningless and unable to obtain that certain guy.  Instead, the only way to get him is by wearing the right outfit.  This message indisputably influences the way young girls prepare for a date.  This is an instance in which more importance is put on the appearance of a female for an event than the merits of the actual event itself.  Another piece titled “Power Suits” (pg. 80) again illustrates more emphasis being placed on what to wear for the occasion rather than how to behave or perform at the occasion.  “Power Suits” instructs girls on how to look their best at the gym.  One would think that this article would provide girls with the information they need to have a safe and effective workout so that they may lead long, healthy lives.  The article even states that, “The difference between a poser gym rat and a true female athlete is in the details.  Fill your locker with the same workout gear and goods the pros use.” (pg. 80)  This statement, along with the picture of two extremely fit, attractive girls in workout clothing, insinuates that it is not important what you do at the gym, so as long as you look good while you are there.

The final article to discuss, “You Are Not Fat”, seems to be the very antithesis of what the writer is trying to prove in this paper.  Here is an article that at first seems to provide positive thinking and solace to those who are not blessed with the body of a supermodel or the great looks of a movie star.  It appears that Teen magazine essentially proves the point that I was trying to get across and by writing an article that embraces the notion that the majority of women in America are not supermodel size in fact makes my argument that Teen magazine in essence void.  However, upon closer examination of the article and accompanying photos, inherent flaws in the bearing of the article become apparent.  If one looks at the first two models featured in the pictures accompanying the article you may note that these girls are slightly larger than most of the other models present in the ads throughout the magazine.  An emphasis is placed on slightly because the difference is very small.  After consulting a few female friends, I was told that these girls were maybe a few sizes larger than the other models and still way below the size of an average woman in the United States.  The third model featured (pg. 96) appears to be no different in size than any other model in the magazine.  It is also important to note the placement of a shoe ad for Soda on the opposite side of a page from the “You Are Not Fat” article along with a picture.  The ad contains a cartoon drawing of three women with wasp-like figures who appear to be having a good time.  This mixed message that the magazine sends is sure to confuse young girls.  What is the average sized girl supposed to think when she reads an article about girls thinner than themselves worrying that they are perceived as fat.

