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So good, they're gone.

You finished the whole pack, didn't you? It's understandable. You're not the only
one who can sit down and devour all forty of these delicious, edible mints.
Anything this tasty deserves all your attention. At any rate.

The only mint eaten in bulk

www_ tictacusa. com




Rationale page

Chosen positioning for Tic-Tacs:  Guilt-free indulgence.  One is allowed to eat as many of these little, delicious candies as they want to.  The wonderful taste of them doesn’t have to end.  

Target Audience:  It is kind of tough to find a target audience for a candy, especially a candy that has been around for so long.  Any age has interest in the product.  The audience who I am specifically speaking to is young to middle-aged (25-45) females.  My first reason in doing so is because the only commercial I have ever seen for Tic Tacs is targeted towards women that age.  The commercial is about this woman in a waiting room, maybe waiting for a job interview, and smelling her breath to see if she needs a Tic Tac.  Also, Tic Tacs’ position as the 1 and ½ calorie breath mint leads me to believe that Tic Tacs focus on women who are conscious about their weight.  My ad is targeted secondly, to anyone who is self-conscious about what they eat.  Those who like to eat in private or might be embarrassed about buying candy.  My third target is the younger crowd of people who could care less about what they eat and just simply enjoy candy.

Why does ad speak to target?:   My goal is to take the truth and turn it into a matter people can laugh about.  By bringing up a subject that might be touchy to some people and making light of the matter, I hope to encourage the feeling that it is okay to indulge.  I also hope that with the previous position of Tic Tacs as the 1 ½ calorie breath mint, the audience will already have knowledge of the product’s light quality.  
