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SOCIAL MEDIA PLATFORMS are a valuable tool that can be used to share information about Carolina and engage with 
the University community. At the same time, social media can pose a host of problems for users and have unintended 
consequences. We offer these best practices as a guide for when you are running an official University account, such as for a 
professional school, the College of Arts and Sciences, departments, offices, centers and institutes and other UNC-Chapel Hill 
offices. These best practices are not intended to address the personal accounts of students, faculty or staff that are not related 
to official University business. Here are the best practices for using social media for official purposes at UNC-Chapel Hill:

UNIVERSITY ELECTRONIC COMMUNICATION POLICIES cover various aspects of electronic communication, including 
issues that could have implications for the use of social media. Following are several of those policies:

Information Technology Acceptable Use Policy: https://its.unc.edu/files/2016/02/Acceptable-Use-Policy.pdf

Information Classification Standard: https://its.unc.edu/files/2016/01/STANDARD-Information-Classification.pdf

Transmission of Protected Health Information and Sensitive Information Policy: https://its.unc.edu/files/2014/08/
POLICY-PHI-SI-Transmission-20151014-PUB.pdf

Prohibited Harassment and Discrimination Policy: http://policies.unc.edu/files/2013/04/PPDHRM.pdf

Many of the Information Security Policies may also apply: http://help.unc.edu/help/information-security-policy-summaries

1. BE STRATEGIC.  
Consider why and how you 
use the social media account. 
Have a goal. It is better to 
use one social media site well 
than to stretch yourself thin 
across multiple platforms. 
Contact socialmedia@unc.edu 
for assistance.

2. BE ACCOUNTABLE. 
At least two people should 
share access credentials to 
the social media account. 
A supervisor should give 
approval to starting a social 
media account. 

3. BE CLEAR.  
Clearly identify your 
department’s relationship to 
Carolina. In the bio or about 
section of your accounts, link 
to the University website to 

further show the connection. 
Be mindful. The social media 
account should not harm or 
disparage Carolina or any 
University department. 

4. BE RESPECTFUL.  
Do not say anything you 
would not say in person to 
someone in public. Be polite 
and constructive.

5. BE ACCURATE.  
Ensure your posts are factual. 
If you make an error, correct  
it promptly. 

6. BE TIMELY  
AND ENGAGING.  
Page administrators should 
post and monitor content 
regularly. Encourage 
comments on social media 
and be prepared to respond.

7. ADD VALUE.  
Provide your audience with 
useful, relevant information: 
news they can use, answers to 
their questions, insights that 
inform, photos that strike a 
chord, stories that inspire or 
items that will make  
them laugh.

8. NO POLITICAL VIEWS. 
Do not post about politics, 
make political commentary 
or represent personal political 
opinions on an official 
university account. 

9. NO CONFIDENTIAL  
OR PROPRIETARY  
INFORMATION. 
Students, faculty and staff 
should not post confidential 
or proprietary information 
about Carolina or University 

community members.  
Follow applicable campus 
policies, as well as state 
and federal privacy and 
confidentiality laws. 

10. KNOW THE RULES. 
Learn the terms of service and 
policies of the social media 
sites in which you participate, 
and pay attention to updates.

Source: These best practices were developed by University Communications staff and include 
information from outside sources including the University of Michigan, New York University, 
North Carolina State University and the University of Wisconsin-Madison.

For more information or 
assistance, please contact:

PHILIP JONES 
e  pljones@unc.edu

THE SOCIAL  
MEDIA OFFICE

e  socialmedia@unc.edu


